
A Coca-Cola 
Holiday Campaign

Babble + Squawk Media Presents...
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Summary and Objectives
- Coke founded in 1892
- Equated with happiness, togetherness, 

tradition
- As we approach the holidays, our primary 

objective is to position Coca-Cola as an 
integral part of the season for consumers
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Insights
What do the holidays mean to you?

“To me, holidays mean quality time with family.” 

“When I think of the holidays, I think of the cozy fireplaces, twinkling 
lights, and cheerful holiday music.”

“Every year, my parents and I travel North to see our family. It’s a 
pretty long trip, but being all together is worth it.”
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Concepting
As we began concepting, we reflected on Coke’s 
previous creative work. 
- Synonymous with family, tradition, togetherness
- No matter where you are or what you’re doing, 

Coke makes the journey more enjoyable. 
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“Coke Takes You Home”
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The Process
The third insight caught our attention: we were 
fascinated with the idea of “Leaving Home to Be Home”
- “Every year, my parents and I travel North to see our 

family. It’s a pretty long trip, but being all together is 
worth it.”

The journey isn’t always easy, but Coke wants to make it 
enjoyable. 
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Continuity Through Creative Executions

- Consistent use of:
- Colors
- Slogan
- Design (Font, imagery, etc.)
- Theme
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Brand Video 

8



Video Script
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Video Script
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Video Script
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Radio Commercial
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Billboard
● Combines vintage 

Coke holiday ads, 

home, and the 

celebration of all 

holidays

● Located along 

highways & highway 

exits near major 

airports
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Guerilla Marketing 

Coca-Cola Holiday Shuttle:
● Target demographic: students

● Free shuttle from UGA to Atlanta 

Airport

● Rides for 12 days starting December 

12th
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Guerilla Marketing 
● Bus itself will be wrapped in holiday themed 

artwork

● Inside: free Cokes, beautiful holiday lights, 

and holiday music

● Students will be encouraged to create user 

generated content with the hashtag 

#CokeTakesYouHome
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Experiential Marketing 
“A Taste of Home Through A Taste of Coke” 

16



Additional Out-of-Home
Wrapping an airplane:
● During November 14th 

to January 1st
● Delta Airlines
● Wrap will have Coke’s 

famous polar bears 
traveling in planes. 

● Enjoyable no matter 
what holiday you are 
celebrating!
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Social Media 
● User-generated content to 

create naturally authentic 
content

● Travelers will showcase what 
a pain it is to travel during 
the holidays with our hashtag 
#CokeTakeMeHome

● Intertwines with our 
experiential marketing by 
giving travelers a photo-op to 
share their journey home
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Happy Holidays and Thank You 
for Your Time!

Alyssa Hatten, Caitlin McDonald, Callen Hunter, Hannah 
Harnois, Isabella Filos, Maddie Lang, & Sarah Catherine 

Fordham
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